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Qi ) Do you feel more positive or negative about
the used car market than last month?
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QZ) How do you feel about the following factors
compared to last month?
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Q3) What do you see as the biggest challenge(s) for your
future retailing of used cars?

50% 57% 52% 34% 45% 17% 28% 17%

Reduction in desire for car ownership
Increasing compliance requirements

Changeover to electric vehicles
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Q4 » What is your current experience of stock supply? (choose any)
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Q5) What is your attitude to retailing EVs this month? (choose as any)
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Topical Questions

Q6) Is the industry wide move by motor manufacturers to
the agency model effectively over? (choose as many as apply)

»

46% 44% 37% 15% 53% 53% 47% 24%

Economic pressures mean manufacturers will return to the agency model

The agency model hasn’t worked for most dealers

Most manufacturers are abandoning plans for the agency model
The agency model hasn’t worked for most manufacturers

The agency model is generally bad for customers

The agency model has worked for some dealers

The agency model has worked for some manufacturers

The agency model can be good for customers

If Yes, Why If No, Why

Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question

in case this has changed. We will also have source profile data which includes gender, age, and location. startllnemotorflnance.com




